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Finland

Country Briefing | 10 May 2013

Technology, Communications and Media:

Finland has one of the world's most advanced telecom markets, characterised by
high investments in next-generation technology and a state determination to fully
connect the entire population with high-speed Internet services. The country’s

businesses are avid
strategies. Telecom
penetration levels in
rapid decline.
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Ranking out of 183 countries

Brazil: Country Profile

Country Profile | 15 Nov 2013

Brazil's economy appears to be headed for a third consecutive year
of low growth in 2013. Low investment rates and poor infrastructure
hold the economy back. Inflation is uncomfortably high. Policy makers
have long focused on stimulating consumption at the expense of
investment. That practice will likely be reversed in the future. Inflows
of FDI are expected to play a significant rale in the development of
infrastructure and energy sectors in the medium term.

KEY POINTS

= Brazil's economy appears to be headed for a third consecutive year
of low growth as real GDP grows by 2.7% in 2013. Low investment
rates and poor infrastructure hold the economy back. Brazil saw
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Income and Expenditure: Japan

Country Briefing | 28 Feb 2013

Japan's economic downturn during the 2008-200 . .. .
resulted in a decline in per capita annual disposesaUdl Arabla In 2030: The FUtu re Demog I'aphlc
expenditure but both indicators are forecast to rgl” Uture bemographics | 11 Mar 2013

ageing and less equal income distribution, Japan

pr— = —— ___ -}
leading to changes in consumer spending patter
health goods and medical services is forecast to Population shift
EXECUTIVE SUMMARY Poguisen Age S 201272030 Rise in Female Employment and Education Driving
o Discretionary Spending in Emerging Markets

Opinion | 31 May 20

= Both per capita disposable income and consun

contracted by 1.8% in real terms during the 20 _ - " o
more women into the workplace. This is recognition of the negative impact low female
million (US$29,805) and ¥2.2 million (US$27,2 employment rates can have on a country’s labour productivity and competitiveness. The
respectively As Japan’s economy is forecast t rise in working women especially in emerging markets is increasing incomes and driving
. i i sales of discretionary consumer goods particularly those targeting females, which is

Caplta dlsposable income and consumer expen compensating for ailing sales in mature markets.
steadily through to 2020;

More and more governments globally are prioritising female education and encouraging

Growth: 2012-2030 vo Female Employment Rates and Annual Disposable Income per Capita in Latin America:
sl s ool oo "\ 2007/ 2012
= In 2011, the age group 40-44 had the highest 3 - % of working age female population aged 15-64/ US$ y-o-y exchange rates

Japan, at ¥4.4 million (US$55 Going ‘Glocal’ in The Americas: Why Local
Preferences are Critical to Reaching Consumers

6,000 1 700
representative in the country’s

5,000 60.0 2
o, [ g
16.6% of those Who earned al 4 uuping giobal branss to iocal customs and preferences is the key to success (and|s oo I
survival) for more firms around the giobe. American multinational companies such 400 ;_
i itri ; McDonald' a ) ’ alocal 3.000 2z
. Japan’s social class distributid ® ch»a@s and Starbucks pioneered the trend towards 'gioca .¢a portmanteau 0035E
of giobalization and localisation) practices as a method for expansion. Thus. the |, 14, Eg
accounting for the largest sha| former company created the Maharaja Mac (made of lamb meat) for India; the Ebi 2003
. . Filit-O (made of shrimp) in Japan and a whole line of 100% italian products. Mcitaly.|1.000 [ 1008
in 2011 rESPECtIVEIy' However The trend evolved in the Americas, with global brands adapting to new consumers o - oo 3
worsened during the 2006-201in emerging nations who demand respect 1o their traditions and identity, while a 2007 2008 2009 2010 2011 2012 K
reverse process is taking piace in Canada and the USA: new ideas inspired by mmm Latin America Annual Per Capita Female Disposable Income

]Ob securlty amld the economl JLB(lﬁ American customs (and other parts of the emerging worid) are reaching the ~ae=Latin America Female Employment Rate
shrank slightly from 31.4% of {market
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Abenomics boosts sales of luxury
goods

Global luxury brands raise their unit |
prices in Japan

Japan’s shrinking market remains
impartant for luxury brands

Mon-store retailing continues to
grow

Luxury goods is expected to see
modest growth

KEY TRENDS AND
DEVELOPMENTS

Abenomics boosts sales of luxury
goods

International visitors to Japan
become key consumers of luxury — ?
goods

Global luxury brands increase their
retail prices

Luxury Goods in Japan

Industry Overview | 26 Mar 2014

EXECUTIVE SUMMARY

Abenomics boosts sales of luxury goods
The Japanese luxury goods market experienced another strong year
in 2013. Sales of luxury goods in luxury department stores saw rapid

e sl s s ] bl gl b Bl e G
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Table 1Sales of Luxury Goods by Category: Value 2008-2013

¥ billion

Designer Apparel (Ready-to-\Wear)
Fine Wines/Champagne and Spirits

Luxury Accessories
Luxury Electronic Gadg
Luxury Jewellery and Ti
Luxury Travel Goods
Luxury Cigars

Luxury Writing Instrume

Super Premium Beauty
Care

Luxury Goods

2008 2009 2010 2011 2012 2013
12596 1,113.4 1,086.9 1,080.8 1,125.4 1,147.3
3203 3263 3185 3160 3316 3388
3486 3223 3241 3242 3400 3531

Source: Euromonitor Int
company research, stor

Global luxury brands increase their retail prices

The yen weakened considerably against both the US dollar and the
euro since Prime Minister Shinzo Abe promised to implement
economic policies which feature bold monetary easing and fiscal
stimulus. Within a year of the election of Prime Minister Abe, the yen
depreciated against the US dollar from 80 to 100 yen.

Although the weakening yen benefited export-oriented businesses, it
pushed up raw materials costs and the prices of imported goods. To

combat this, global luxury brands took the action of raising the prices
of some of their products to reduce their exposure to exchange rate

fluctuations and manage the rising raw materials costs.
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China’s Smartphone Market Retail Value and Mobile Phone Subscriptions
2012
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Forthcoming 4G Mobile Broadband to Change
China Forever

Article | 26 Apr 2013

As China starts to develop the world's largest high-speed mobile phone broadband
nternet 4G network, set to launch at end-2013, it could unlock huge potential in

the country's under-served territories. Already the largest smartphone mark
globally, China's 4G will boost the online segments, providing opportunitieg
businesses while raising consumer connectivity. Nonetheless, smartphone
are a barrier for low-income homes while there is a lack of 4G-enabled han
on the market.

Radical Thinking in the Tobacco
Industry - Game Changers and

Category Killers

Opinion | 22 Apr 2014

It is not new to forecast the end of the tobacco industry. A couple of
years ago an investment bank circular created more than few
tobacco media ripples by projections based on falling smoking
prevalence which calculated the dates at which prevalence would

Male population by 5-year age group

‘000 2000 2005 2010 2015
} 50 800 01¢ ) 002 8511
15-19 51,891 58 441 45,997 42,277

~~~~~~

25-29 56 043 42 080 44 961 55 890

35-39 56 323 53,438 57.683 43 977

45-49 zn 17‘7.7 44 -17;1 50,876 85,574
55-50 25.244 36,076 47,814 43 750
£5-69 18.601 22326 23,827 31,538
75-70 7.563 10,586 13,024 14,342

TOTAL 846 920 869,760 686 470 6990273

2020 2025

e at Euromonitor International did the
last smoker in the US would light up in
alculations projecting forward using

5 in cigarette volumes over the previous

> #0 the Japanese market, for example,

" ver no analyst would forecast a market
o lUSe consumers are never so

1237 I neither are consumer markets.
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Vendas impulsionando da economia fortq
Historicamente o desemprego baixo as well
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